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ANALYTICAL TOOLS FOR SOCIAL MEDIA 

 
Daniel Gallant, Executive Director of the Nuyorican Poets Cafe shares the following examples of the 
analytical tools for social media most utilized by the organization. 
 
Facebook Fan Overview: charts several different indicators of fan activity and possible impact of posted 
content over a defined period.  Most useful for assessing the effect of a noteworthy announcement, ad or 
change in your Facebook strategy. 
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Demographic breakdown of Facebook “Likes”: shows the age range, locations and languages of 
your fans.  Useful in determining how to target your posts and other promotions, as well as for funding 
and sponsorship applications and reports. 
 
 
 
 
 
 
 
 
 
 
 

 

 

 
 
 
 
 
 
 
 
 
Google Adwords Performance Summary: A partial list of keywords used by the Nuyorican Poets Cafe 
in our Adwords campaigns, ranked by quality score.  Note that the click-through rate (CTR) is highest for 
those keywords that customers who know our organization would generally associate with our brand.  
More general words or terms not specifically associated with our brand have a lower CTR. 
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Facebook Chronological Summary of Posts: shows reach of each post and number of fans who have 
interacted with it.  Useful in gauging the content and frequency of posting to which fans are most 
receptive.   
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Facebook Ad used by Nuyorican Poets Cafe: the targeting details and results of a Facebook ad 
campaign we ran for several weeks to publicize a theater production. The quality of click-throughs was 
high because we targeted the ad to users’ specific interests; and we used a Facebook event page rather 
than our ticketing site as the landing page for the ad, which allowed users who clicked through to see 
who had RSVP’d for the show, to read comments from our customers, and to RSVP. 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
  


